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At Reece, we’re all about helping you work quicker 
and smarter. And with the introduction of QuickPay, 
Reece account customers can do just that.

You can now pay online in one easy step and have your account settled from any location.

Why use QuickPay?

With this handy new feature, you can spend more 
time getting the job done and less time shuffling 
through invoices.

QuickPay offers you the flexibility to pay for an 
entire period in one go or pay individual invoices 
via the Invoice Search.

What’s changed?

• Refreshed, more user-friendly design

•  My Account will act as the new hub for 
all statements

•  Customers now have the option to receive 
statements via email – simply speak to your 
branch manager about changing your  
delivery preference

•  Direct payment via the ‘Pay Now’ button 
in your email

•  Flexibility to pay other account balance  
options, e.g. overdue amounts

Work 
smarter  
with 
QuickPay

Spend less 
time on admin 
and more time 
where it counts 
with QuickPay

Results: 224 DOCUMENTS

Sort By

Download
selected as: PDF CSV Payable Amount

from selected: ?? $100.86 QuickPay.

Filter By

21 Nov 2016 Plumbing
Burwood

John Invoice 1234 Mary’s
Bathroom

$100.86 $100.86

$286.30

209173914 CMP
Copy

Date Branch Received By Type Order No. Job Name Amount
Outstanding
BalanceDocument

03 Nov 2016 Plumbing
Burwood

Nick Invoice 4875 Bathroom $200.59209173119 CMP
Copy

11 Nov 2016 Plumbing
Moonee Ponds

Vinnie Invoice 4561 Hot water
install

$120.73 $0.00 (Paid)

All invoices are GST inclusive
Date Descending All 142 Invoices

82 Credits

N/A0 Invoices Pending
PRINT

$86,337.09

-$58,976.96

$0.00 (Paid)

$0.00 (Paid)

$0.00 (Paid)

$0.00 (Paid)

$0.00 (Paid)

$0.00 (Paid)

209173120 CMP
Copy

23 Oct 2016 Plumbing
Moonee Ponds

Jess Invoice 78541 Peter’s roof $20.34209173118 CMP
Copy

02 Oct 2016 Plumbing
Moonee Ponds

Kate Invoice 56648 Bathroom $385.00209173223 CMP
Copy

08 Sept 2016 Plumbing
Moonee Ponds

Emily Invoice 35179 Bathroom $400.53209179547 CMP
Copy

14 Oct 2016 Plumbing
Burwood

Dan Invoice 3984 Bathroom $153.45209174829 CMP
Copy

15 Sept 2016 Plumbing
Burwood

Matt Invoice 2653 Bathroom $94.80209175891 CMP
Copy

06 Sept 2016 Plumbing
Burwood

Steve Invoice 4016 Bathroom $286.30209177203 CMP
Copy
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Prince sang about Purple Rain, but when it comes to plumbing, 
purple is more commonly associated with waste water. And that’s 
one of the reasons why Masterton District Council is now having its 
baleage wrapped in purple plastic. 

The bales have been created from crops irrigated 
with Masterton’s treated waste water and they have 
been wrapped in purple to distinguish them from 
other baleage. The reason behind the new colour 
scheme is important because Fonterra does not 
take milk from farms whose lactating cows have 
been fed from crops irrigated with human waste 
water. The mauve wrap will mean it will be clear  
that these bales are not for a milking dairy.

A Fonterra spokesman endorsed the concept  
by the Masterton council.

“What they’re doing is good and lines up with our 
requirements to clearly identify and trace feed  
not suitable for feeding to lactating animals.” 

The success of this initiative has seen a proposal  
for it to be rolled out New Zealand wide, and  
has been supported unanimously by around  
50 municipal councils.

In three years of tracing quality of baleage produced 
on the farm, the nutrient content and palatability 
has improved to sit within the ideal range across all 
parameters. This demonstrates the high potential  
of feed to prospective buyers.

The colour coding system will be implemented 
across further councils to demonstrate its success. 
Kevin Godfrey, council water and waste manager, 
hopes that this evidence will enable it to become  
a New Zealand wide standard.

Waste water  
gets colourful

Plumbing: 
not just a 
man’s world

You asked for it, we listened. 

You can now search any 
product, anywhere, on the 
iOS My Account app. 

Download or update your 
app to discover Reece  
products in one location.

MY ACCOUNT
NOW FEATURES  
PRODUCT SEARCH

The 28-year-old from Auckland decided on a career change after the birth of her first child, and 
entered the male-dominated industry as she could see the necessity and practical use for the 
skills in everyday life.

“I’ve always been interested in doing physical work,” she said. “I thought that plumbers, even in 
a recession, are always going to be needed.”

Now a mother of two, Beth has completed her four-year plumbing apprenticeship and is halfway 
through her drainlaying apprenticeship, which she will continue when her newborn is a bit older.

As the first female to win a plumbing award at the Apprenticeship Training Trust annual 
graduation ceremony late last year, she is testament to her claim, “women are just as capable  
as men”. Beth walked away with the Plumbing World award for Excellence in Plumbing  
and Drainlaying. 

You go girl!

http://www.stuff.co.nz/business/83861699/Sexism-no-barrier-for-top-Auckland-woman-plumber

http://www.dailymail.co.uk/news/article-3773784/Award-winning-female-plumber-knocked-
apprenticeship-distraction-male-colleagues.html

Beth Pike is making a name for herself in the 
plumbing industry, proving girls can do it, too. 

Source: stuff.co.nz/business/farming/88259678/purple-for-waste-water-irrigated-bales-a-new-zealand-first

“

75%
of people use their 
mobile phone on 
the toilet. That 
includes texting, 
phoning, surfing the 
web and shopping. 

Did you 
know?

“It clearly identifies and traces 
feed not suitable for feeding 
to lactating animals.
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Tell us about yourself and  
your role at Reece.

I started working at Reece in 2013 at 
our East Tamaki branch. I have spent 
four years at the same branch and 
have recently become the branch 
manager. It’s been a very enjoyable 
time creating friendships with a lot 
of workmates and meeting new 
customers. I’m looking forward  
to many more years.

Highlights of the job?

Developing relationships with our 
customers and co-workers. Also, 
watching co-workers grow and  
develop within the company and  
take the opportunity to further  
their career at Reece. 

What is the most exciting thing 
about the East Tamaki store?

It’s probably the culture and 
environment we create at the branch. 
Everyone’s fun and outgoing and loves 
a good chat. The customers love 
getting involved too.

What’s the hot topic  
among your customers  
at the moment?

Our new branch opening in Penrose.  
It’s an exciting time for Reece NZ as  
we expand and continue to grow.

What are your plans for  
the next 12 months?

The plan for the next 12 months would 
be to continue to grow the branch and 
also as a team. We have an exciting 
young team of future managers here, 
and I’m looking forward to what the 
next 12 months has in store for us.

Getting 
to know 
you 

We speak to the new branch 
manager Tipene, to hear about  
his Reece journey and why he  
loves his job.

Tipene Paul,  
Branch Manager 
Reece East Tamaki

Connect  
in-store  
with Reece  
WiFi
Stay connected while you shop with 
free in-store WiFi in all NZ branches. 
Browse products in person and online 
for a seamless shopping experience. 

Collaboration, planning and hard action are 
what’s needed to create a water-wise world, 
according to Ger Bergkamp, Executive Director 
of The International Water Association.

Bergkamp was among the 5,000 plus members of the 
International Water Association who gathered in Brisbane, 
Australia in October for the World Water Congress and 
Exhibition, where ideas were shared and global water  
issues discussed.

“This was the right time to advocate for policies, launch tools 
and spread the awareness needed to move towards a water-
wise world,” said Bergkamp. “The 2016 World Water Congress 
and Exhibition 2016 set into motion distinct calls-to-action that  
will accelerate progress.”

Outcomes from the World Water Congress and  
Exhibition included:

World Water 
Congress and 
Exhibition 
2016

JOIN THE CLUB
Footy season is here, and 
that means the bets are on. 
Who will top the ladder and 
make their mark in 2017?
Our annual NRL footy tipping competition 
is about to begin, and with over $7,000 in 
prizes to be won, it’s time to bring home 
the flag.

To help you along the way, download 
our Reece Footy Tipping App, available 
for Android phones through the Google 
Play store and for iPhones through the 
App Store. 

Drought 
Action

The exhibition launched 
the world’s first action-
oriented agenda 
dedicated to water 
scarcity and drought. This 
initiative aims to increase 
international cooperation 
and partnerships as well 
as create new ways to 
align new public policies 
and business objectives.

Sustainable 
Development

The Manual on the Human 
Rights to Safe Drinking 
Water and Sanitation for 
Practitioners shows service 
providers and regulators 
how to meet the drinking 
water, sanitation and 
wastewater management 
targets in the Sustainable 
Development Goals.

International 
Statistics for 
Water Services

Household consumption 
of water around the world 
varies from 28 to 631 litres 
per day. For the first time, 
an interactive statistics 
portal allows users to 
graphically compare 
individual cities’ differences 
within water abstraction, 
consumption, tariff 
structure and regulation  
of water services.

Principles for 
Water-Wise Cities

The International Water 
Association developed 17 
new principles to aid city 
leaders to create water wise 
cities. The principles outline 
the requirements for access 
to safe water and sanitation 
for all residents as well as 
strategies towards building 
flood and drought resilient 
cities and the integration of 
water into city planning to 
create increased liveability 
and sense of place. 

Global Water 
Theories

The specialist group of 
experts shared three 
global water theories: 
DNA technologies will 
revolutionise water and 
wastewater systems, 
resources must be 
recovered and transformed 
into commodities, and 
water needs to be 
treated as a whole or we 
will compromise both 
our drinking water and 
sanitation.

Source: iwa-network.org/press/7-outcomes-from-the-world-water-congress-and-exhibition-2016-in-brisbane/



Paris has just introduced an innovative solution to 
pee-smelling city streets, the ‘Uritrottoir’, created by 
industrial design studio Faltazi to help combat nocturnal 
urinators who leave behind that not-so-pleasant smell. 
Designed in two parts, the urinal trough and 
compost box work to grow flowers while you pee. 
At the very top of the urinal trough are beautiful 
flowers, while the bottom section is filled with hay.

The science behind this odd, yet intriguing invention, 
is founded in the way nitrogen (from urine) reacts 
with carbon from straw. In this reaction a rich 
fertiliser is produced and subsequently sprouts  
a wondrous flowery result.

Lauren Lebot, designer of the Uritrottoir, was 
inspired during a visit to architecture school Centre 
for Alternative Technology (CAT). During this visit, 
the science behind the hay and urine reaction was 
discovered, along with an initial model sold  
to events such as music festivals.

After two years of production, the master solution 
was achieved, with the composting boxes now 
ready for purchase. 

Unfortunately, the only two Uritrottoir’s currently in 
action are based in Paris, owned by railway station 
Paris-Gare de Lyon.

With no solid plans for roll-out in any further 
locations, we’ll just have to settle on basking at the 
photos and science behind such a clever creation.

For the full list of price changes or if you have any queries, please see your 
Reece Branch Manager or visit reece.co.nz for further updates.Main Price Changes
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Supplier Products % Increase Date Effective

Marley New Zealand Rainwater products only 2-4% 1 March 2017

St Michel Industries Vanity units and mirrors Various% 1 March 2017

Aqualine Products Plumbing miscellaneous 5-10% 1 April 2017

Buteline NZ Plastic pressure pipe and fittings Approx 5% 1 April 2017

Clearlite and Athena Bathrooms Baths, bases and shower enclosures Various% 1 April 2017

Felton Industries Tapware Approx 3% 1 April 2017

Highflo Company Copper fittings and brassware 4-15% 1 April 2017

Ray Steiger Plumbing miscellaneous Approx 5% 1 April 2017

Robertson NZ Tapware and sanitaryware 1-8% 1 April 2017

Zenith Heaters Boiling water and spares Approx 4% 1 April 2017

DLM Wallace Pumps Dektite roof flashing and miscellaneous 3-5% 1 May 2017

 

The 
Crack

‘Poop 
Perfume’
A sanitation 
solution
We’ve all experienced the foul 
stench of a toilet, many times, in 
many different locations. Luckily 
for New Zealand folk, this is 
considered a ‘first world problem’, 
though a vile one. In several 
overseas communities, however, 
this stench lingers far beyond  
the bathroom quarters.

Swiss-based perfumery and flavours 
company Firmenich have partnered with 
the Bill and Melinda Gates Foundation  
to find a fragrant solution.

Why has this seemingly trivial problem 
caught the eye of Bill Gates?

When you consider that 800,000 children 
die each year due to lack of hygiene, it’s 
an issue much bigger than a bit of smelly 
toilet time. Firmenich aims to increase toilet 
usage in countries with poor sanitation with 
the amusingly coined ‘poop perfume’. 

Once the perfume has been introduced into 
these communities there are hopes it will 
encourage residents to use the facilities 
available, and subsequently reduce the 
spread of hygiene related disease.

Tackling the four elements that make up 
foul odour, the team have tested the new 
perfume on Bill Gates himself.

“Instead of stinky sewage, sweat, and ripe 
cheese, I sniffed a pleasant floral scent.”

Pilot projects are now being launched 
in India and Africa to test whether 
the fragrance will assist in increasing 
toilet usage.

Sources: sbs.com.au and firmenich.com

Paris tackles 
the wee streets

It’s a toilet 
kind of world

1
1

2

3

One
year later

Transform
in compost

Civilise
wild peeing

Fertilize
flowers

Loo, dunny, Little Girl’s Room, potty; the humble toilet is an object of many names. From innovation  
to inspiration, the toilet has capabilities far beyond its day to day use that we often take for granted. 

IllumiBowl 
Shedding light 
on an age-old 
problem

We’ve all been there. You stumble 
to the bathroom in the middle of the 
night. In total darkness, you walk into 
the door then step on the cat, before 
eventually finding the toilet. If all that 
sounds familiar, then a new product 
called IllumiBowl may be the answer 
to your midnight prayers.

IllumiBowl is the world’s first toilet bowl night light. 
Using a low energy LED, the innovative product 
creates a colourful halo of light around the bowl  
so you can always see where to pee.

The IllumiBowl is motion activated and can be fitted 
to any toilet. What’s more, it has nine different colour 
settings to suit your mood. Originally launched as 
a Kickstarter project, the Illumibowl clearly has a 
bright future. It recently received funding on the 
American Shark Tank TV series and has now  
gone into mass production.

To catch up on some stories you may have missed, check out the Outlet archives online at reece.co.nz/outlet

Source: fastcodesign.com/3067905/pariss-classy-new-public-urinals-use-your-pee-to-grow-flowers


